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1.0

Logo
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1.1 Logo

Primary Logo

Our brandmark is a valiant and graphic
expression of luxurious fashion jewellery. It
is an embodiment of the magnificence of the
brand and it reflects the stateliness of it.

It is the most visible element of the brand’s
identity and a consistent signature across all

materials and communications. There are Type-A JEWELLERY ARABIA

some rules in the way to apply it, within
a flexible framework that allows a level of BAHRAIN

freedom and adaptability.

JEWELLERY ARABIA
BAHRAIN
JEWELLERY

ARABIA

BAHRAIN
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1.2 Logo

Primary Logo - Arabic
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1.3 Logo

Logo Matrix

There are two colour variations of the
Logo brandmark: gold & grey and 100 %
white. The preferred colour is gold & grey
and should be used whenever possible.

Backgrounds

On black or dark coloured backgrounds
the brandmark is reproduced in white.
Jewellery Arabia brandmark should
not be reproduced in any other colours.

JEWELLERY ARABIA JEWELLERY ARABIA

— BAHRAIN —— —  BAHRAIN
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1.4 Logo Usage

Clear Space

To ensure the distinction and legibility of the
brandmark, and to convey the scale of the
brandmark, it is preferable to surround it by
a maximum area of clear space.

The minimum amount of clear space to be
applied to the logo is indicated by ‘X’.
The ‘X’ is based on the element from the
logo. This clear space should be used for

all printed collaterals.

Print

For print applications,

the minimum width

is 30mm.
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JEWELLERY ARABILA

BAHRAIN
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JEWELLERY ARABIA
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Digital

For mobile and desktop
screen applications,

the minimum width

is 60 pixels.

TN

Vg

P
B
DL

JEWELLERY ARABILA

BAHRAIN

Favicon
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BAHRAIN
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1.5 Logo Misuse

Please use the official logos supplied.

Do not place the
logo on any colour

Do not use offset

All elements should not be manipulated.

Here are a few examples of things you
should not do when using the logo. gradients.
background that is

JEWELLERY ARABIA not mentioned in

BAHRAIN ——— the primary colour guide.

Do not tilt or angle

Do not stretch, or
distort the logo
in any way.

the logo.

JEWELLERY ARABIA

BAHRAIN

Do not place the Do not use wordmark

logo over an image. without the

JEWELLERY ARAB[A '111()11()(‘%1"(1111- element.

BAHRAIN
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2.0

Colour
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2.1 Colour

Primary Colour Palette

Jewellery Arabia colour palette consists
of two primary colours: gold and grey.

A dominance should be shown to the rich PANTONE 7407 PANTONE 11C
gold — as it acts as the base of the art
direction for the brand. It improves CMYK 2136739 CMYK 60 49 46 38
the contrast of the overall colour palette, RGB 188 149 87 RGB 82 86 89
while maintaining a sense of harmony.

HTML/HEX BC9557 HTML/HEX 525659

Gold is also the choice of colour
for the typography and graphic details.

Note: The colour values of the
approved pantone for this guideline are
based on the official values found in
the Pantone Book (Solid coated).

jewelleryarabia.com 9



2.2 Colour

Secondary Colour Palette

While the primary colour scheme is designed
to contrast the colour palette of the brand,
the secondary palette works seamlessly with
it. It is recommended for both external &
internal communication to convey the overall
colour profile.

The secondary color colour palette creates

a harmonious balance between the primary
and secondary colours to give it a more fresh
and vibrant look.

Note: The color values of the approved
pantone for this guideline are based
on the official values found in the
Pantone Book (Solid coated).

PANTONE 2597

CMYK 831009 5
RGB 82 10 135
HTML/HEX
520A87

PANTONE 300 C

CMYK 88 6100
RGB 29 102 181
HTML/HEX
1D66B5

PANTONE 225 C

CMYK 21140
RGB 234 54 143
HTML/HEX
EA368F

PANTONE 225 C

CMYK 0 98 60 9
RGB 92 0 69
HTML/HEX
EB0045

jewelleryarabia.com
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2.3 Colour

Gradient

There are 3 types of gradient effect

used for Jewellery Arabia branding. Type
A is mainly used with the hero lady image
however type B and C are recommended
to use for all types of collateral as per the
design requirements.

For all Jewellery Arabia logos general
background colour usage rules are:

- Place logos on backgrounds in a way that
doesn’t affect the legibility.

- Try keeping the Jewellery Arabia logo
in white on coloured backgrounds.

Type-C

jewelleryarabia.com 11
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3.1 Typography

Primary Font - English

Jewellery Arabia primary font is Latin Modern
Roman 10 Bold This font is used mainly

for Headers / Titles. For body copy it is
recommended to use Latin Modern Roman 10
font.

Note: Always use Latin Modern Roman
10 Bold as a primary font for headers
and Abril Fatface as a secondary font for
subtitles.

Titles - English
Latin Modern Roman 10 Bold

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Body copy - English
Latin Modern Roman 10 Regular

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Latin Modern Roman 10 Bold Italic

abcdefghijklmnopgrstuvwryz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Latin Modern Roman 10 Regular Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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3.2 Typography

Secondary Font - English Sub titles - English

Abril Fatface Regul
Jewellery Arabia secondary font is Abril S EREES SE

Fatface. It is recommended to use the same

font for subheadings. This font is available adeefghijklmnopqrstuvwxyz

only in two weights which is Regular and

ITtalic. It is recommended to use Abril Fatface ABC DEFG H]J KLMNOPQRST UVWXYZ
Regular as a secondary font. 1 2 3 4 5 6 7 8 9 O

Note: Always use Latin Modern Roman
10 Bold as a primary font for headers

and Abril Fatface as a secondary font X X
. Abril Fatface Italic
for subtitles.

abedefghijklmnopgrstuvwxyz

ABCDEFGHIJKIMNOPQRSTUVWXYZ
1234567890
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3.3 Typography

Primary Font - Arabic

GE Hili Light font is used mainly for
Headers / Titles as a primary font.

Secondary Font - Arabic

GE Hili Bold font is recommended to
use for Sub Headings and Janna LT
Regular font is for body copy.

Janna LT font is available in two weights,
Regular & Bold but is recommended to use
Janna LT font Regular for body copy.

Note: Always use GE Hili Regulary
font as a primary font for headers and
GE Hili Bold as a secondary font for
subtitles.

Titles - Arabic
GE Hili Light

whgoyoJWuyecyvywjjiaaoduyl
1 PEOIVAY-

Sub titles - Arabic
GE Hili Book

whgoyoJyudeecywyn))jaaaaodyl
1 PEOIVAY -

Body copy - Arabic
Janna LT Regular

SSLDS)QQ)HJLjﬁjudé;EL}uL}UJ_]J:]éé}ﬁJLth
| TFE01VASQ.

Janna LT Bold

SSLJgtlérDLJCJLbaEE‘}uLHJJJ:Iné}étﬁtﬁtgI
I TY¥E€0T1VAT.

jewelleryarabia.com
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3.4 Typography

System Font

In cases where it’s not suitable or possible
to use our fonts, the recommended default
system fonts are “Garamond ” for English

and “Times New Roman” for Arabic.

These fonts were chosen because

they work across a variety of common
software applications, including Microsoft
Office and Apple Productivity apps.

Fallback Font

Fallback fonts can be used when the current
font isn’t available. Didot is used for English
version and Arial regular is used for Arabic.

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSUVWXYZ
1234567890

@LJ"Q?d‘ﬂqtiU‘U“J‘)‘JJééQQ“.—‘\
YYYEoTVAQ.

Didot

abedefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSUVWXYZ
1234567890

Arial - Regular

ghsopypaddage puyoazraaal
YYYEoTVAQ.

jewelleryarabia.com
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3.5 Typography

Web / Digital Font Titles - English
Playfair Display Regular
Primary Font:

Playfair Display font family is used for our ab C d e fghij kl mn 0 p qr S tuvwxy Z

web and digital communications. This font

is used mainly for Headers / Titles. This AB C D E F G H I] KL M N O P QRS TUVWXYZ

font is available in 5 different weights but

Playfair Display Regular is mainly used for 1 2 3 4 5 6 7 8 9 O

Subheadings.

Secondary Font: Sub titles - English

Playfair Display Extra Bold
Playfair Display Extra Bold is

used for sub titles.

abcdefghijklmnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
Note: Always use Playfair Display as a 12 3 4 5 67 8 9 0)

primary font for headers and Playfair
Display Extra Bold as a secondary font
for subtitles.

jewelleryarabia.com 17



3.6 Typography

Web / Digital Font Body text - English
Cardo Regular
Body copy:
Cardo font has similar characteristics to adeefghIJ klmnOp qrs tUVWXYZ

Latin Modern Roman and is available as

a Google font. Cardo font is available in 3 AB CDEF GHIJKLMNOPQRSTU V \X/ XYZ
weights & style but Cardo Regular font is 1 2 3 4 5 67 8 9 O

mainly used for body copy.

Note: Always use Playfair Display as a Cardo Bold

oty e e s o abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Cardo Italic

abedefghijklmnopgrstuvwxyz

ABCDEFGHIJ[KLMNOPQRSTUVWXYZ
1234567890

jewelleryarabia.com 18



4.0

Hierarchy and Refinement



4.1 Typography

The top sentence of the header as a primary
font is always thinner and the second line
sentence as a secondary font is always thicker.

Vg piellg 2l huwglihg paull

uljagaollvayeo
Uleluulig

lala gl (s Jloil sl né 1am 23w ol . ramg gai lan

ball aclbll bai apid baa ua goill 13 (ke aigidoll Cilogleall
g gadll Iam s jal palyel (sdl Cilogleall e oladiul oac (nap

1 cllna o wdbl dball bai jlghul gaill 13 ailis Caod . rang (ol
U3 80l Lals Jpill 1 oladiwl cuiai ball laa osiiwi

The 29" Middle East
Jewellery § Watch
Exhibition

Lorem ipsum dolor sit amet, consectetur adipiscing elit,

sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud

exercitation ullamco laboris nisi ut aliquip ex ea commodo

consequat. aute irure dolor in reprehenderit int.
eu fugiat nulla pariatur. Excepteur sint occaecat.

jewelleryarabia.com
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5.0

Photography



5.1 Photography

The big idea behind the photography for
Jewellery Arabia is it gives balance to all
visuals, is fundamental in all arabesque &
modern design.

This concept of proportion serves as the core
inspiration behind the photography style of
the brand.

Visually

Visually our photography style is majestic,
striking and bold. Our visual language is
expressive and should show the grand scale
of the brand. We are regal and

our imagery should reflect that.

jewelleryarabia.com
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6.0

Graphies



6.1 Graphics

Vibrant Colour Photo Treatment

Whenever photos are used as a generic
background where they play secondary role,
a graphical treatment is recommended.

For the purpose of this brand book it’s called
“JA Vibrant Colour Photo Treatment”.

jewelleryarabia.com 24



6.2 Graphics

Picture Treatment

DOQO’s and DONT’s for all graphics.

N

jewelleryarabia.com 25



7.0

Application
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7.1 Application

Brochure

Inner pages

The 29" Middle East
Jewellery & Waleh
FExhibition

His Royal Highness n Al Khalifs
healn

JEWELLERY ARABIA

BAHRAIN

17 - 21 November 2020 @ Bahrain International Exhibition & Convention Centre

Follow these

4 gsimple stops

to caleulate the
value of your stand:
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360 degree visitor
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g promotion
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7.2 Application

Signboard

jewelleryarabia.com 28



7.3 Application

Website

IEWELLERY ARABIA

Homwe | Aot Us | Products | Contaot

rnational

17-21 NOVEMBER 2020

_____ W st e —
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7.4 Application

Mobile App JEWELLERY ARABIA =

BAHRAIN

tional " .
ion

17-2INOVEMBER )
2020

Bahrain inte

& conventio

NEW COLLECTION
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7.5 Application

Badge Design

jewelleryarabia.com 31



7.6 Application

Shopping Bag
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7.7 Application

Standee

JEWELLERY ARABIA

BAHRAIN

The 29th Middle East

Jewellery §
Wateh Exhibition

17-21 NOVEMBER 2020

. , Bahrain international exhibition
[/ , ' & convention centre
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8.0

Icongraphy



8.1 Icongraphy

With different icons in our library,
there is the opportunity and
resource to communicate in an
engaging manner, covering a
variety of subjects, verticals and
categories across print and digital.

Additional icons will be developed
in the future to keep the suite
relevant and up to date.

1.OM+

Consumers reached through social media

channels

7D
=

Influencer
campaign

(0]
(0]

TV & press
coverage

IS

Print advertising in

oM+ 250,000+

Impressions

mainstream, lifestyle and

industry publications

[
b

Event listings

I

Prime outdoor
advertising in Bahrain
and Saudi Arabia

Website page views

Emailers
and SMS

Digital and social media
campaign in the Gulf region

jewelleryarabia.com
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9.0

Email Signature
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9.1 Email Signature

eno

AL EKSES D eam

Name Surname

KXXXXX
JEWELLEI;{Y ARABIA Tel: ‘G{‘( xxxxx  Mobile: xxxx xoooex
BAHRAIN Email: xxxxxxxx Web: xooooooooomxsx

J/"'\ ‘/;‘\ T PR
) (in)(®)(Q)

The 29" Middle East

Jewellery § Watch Exhibition
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Thank you!



